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You wanted to download the PACA Manual, and now you’re getting this. Sorry
for disappointing you. What happened is this: I’ve observed that there have been
lots of downloads of the PACA manual for quite a while (853 in 2001 alone),
but I hardly ever got any feedback. I don’t really have a clue who downloaded it,
with what purpose, and with what results. So I have decided to take the PACA
Manual off my website – not to sell it instead, but rather to create an incentive
for potential readers to get in touch with me.

What I can offer you is this. Have a look at the table of contents at the following
pages and decide whether you would really like to have the manual. If the
answer is Yes, send me an e-mail. My address is mailto:jorg@meyer-stamer.de.
Please include some explanation as to why and for what purpose you would like
to get the manual. Please also indicate whether you want the entire manual (1.8
megabytes) or just some chapters. In all likelihood, I will then decide to e-mail
the manual to you – on the condition that you promise to give me some feedback
after you’ve read or even used it.

Jörg Meyer-Stamer
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